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…Even if you aren’t a techie!
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Re-INTRODUCE adult ed to your community



re-introduce adult ed to your community

We can help everyone we used to, 
and  now we can help graduates

1

2

Let the community know that…

We help our students to qualify 
for training dollars

3

4

We are not only educators, but 
career trainers

We help students to credential 
and find better jobs



Re-introduction strategies

Social media platforms1

K-12 school partners2

Chamber of commerce3

Community events4

robocalls5

Be seen and heard6
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INFORM  YOUR STAFF AND STUDENTS OF OPTIONs

Social media1

Online advertising2

Print resources3

website4



INFORM  YOUR STAFF AND STUDENTS OF OPTIONs

website4

Spell it out for visitors

Show all available options

Use it as a management tool
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Pre-qualify potential students

encourage the 
students who are 

best suited 

Re-route the 
students who are 

not suited 



DESIGN 
SPECIFICALLY 

FOR A 
TRAINING 
PROGRAM

USE 
CONDITIONAL 

LOGIC TO 
SORT 

CANDIDATES

PUT 
EVERYONE 
THROUGH 

THIS PROCESS 
SO YOU 

CREATE A 
MASTER LIST

HOW?
Smart forms on your website

Pre-Qualify potential students
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ENROLL Students IN APPROPRIATE PROGRAMS

UNDERSTAND QUALIFYING SCORES1

HELP THEM TO UNDERSTAND THE 
QUALIFYING PROCESS

2

CLARIFY CAREER INTERESTS3

BE SURE OF COMMITMENT LEVEL 
BEFORE ENROLLMENT

4



I wasn’t sure that we needed marketing in adult ed, and 
wondered whether it would do anything for the growth of our 
program. 

But I have to say, I am a believer now. 

We have had record growth in all aspects of our program this year, and Neil’s 
strategies continue to be effective in so many aspects of what we do as an Adult 
Ed program. 

Christy McIntyre
Program Coordinator - Wayne Township Adult Education



What’s at stake?



FREE DOWNLOAD

adultEdmarketinG. Com/COMMUNITY



We CAN HELP



Workshops



Workshops



PROFESSIONAL DEVELOPMENT

CUSTOMIZED TRAINING AND STRATEGY DEVELOPMENT

½ DAY
WHOLE DAY
MULTI-DAY

WE COME TO YOU OR YOU COME TO US



WEBSITE DESIGN GET A WEBSITE THAT WORKS



adultEdmarketinG. com
Or complete the order form!



Questions?
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